
Elite Magazine’s influence is defined by its audience of  
decision makers with purchasing power. Our unique  

blend of focused content fosters tremendous
advertising response because it serves an
engaged audience. This quality publication offers 

an excellent blend of unmatched military insights, 
lifestyle features and business intelligence. 
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✯what is
ELITE? No other magazine anywhere is quite like  

it – Elite is a place where military and civilian 
life intersect. Food, fashion, sports, guns, tech, 
history, business and education, Elite does it all.

Elite Magazine offers a longer shelf-life for advertising and brand messaging due to its staying power 
in the home or office. Marketing through this magazine anchors your company to the lifestyle of the 
Elite magazine consumer, by delivering the right content and the right brands to the right readers.

Why do we want your 
company to participate?

Because targeted 
products complement 
the content. 
Our strategy for targeted products was 
defined by the requests and needs of our 
consumers. Our long-term strategy is to deliver 
compelling ongoing engagements that create 
an opportunity to establish behavior and set the 
stage for direct marketing, upsell and cross-sell 
opportunities for our advertising partners.
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When the North Carolina Veterans Park opens this month

in downtown Fayetteville, it will be the first state park

dedicated to all branches of military service. Decades in the

making, you won’t find somber memorials to the dead here

— every feature, from the 500 hands cast to sculptures made

from salvaged tank treads, is meant to remind us of the living.

The making of a park

VISION
the
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Left, an artist’s illustration of the Patriot Wall in N.C. Veterans Park. Above, a bird’s-eye view of the entire park.

The making of a park

A VIEW
FROM

THE TOP
S T O R Y B Y APRIL DUDASH % P H O T O S B Y RAUL R. RUBIERA
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SETTING THE TABLE
 Square white serving plate, $4.48
 Crimson cloth napkin, $3.95
 Square rattan charger, $8

From Pier 1 Imports

 25-count string of party lights, $12.99
 Clear glass votives, 99 cents

From Target

 Flowers, 3 bunches for $12 at
Harris Teeter. Or find fresh bouquets at
the downtown Fayetteville Farmers
Market on Wednesdays and Saturdays.
More about the market on Page 33 or
visit thefayettevillefarmersmarket.com.

REFRESHMENTS
Add a dash of pink to your tabletop

with an adult punch that combines the
summery tastes of watermelon, lemon
and mint.

INGREDIENTS
One-half small round seedless
watermelon (about 3 / pounds), peeled
and cut into large chunks
/ cup fresh lemon juice, strained
/ cup simple syrup
8 sprigs fresh mint; more for garnish
2 cups Hendrick’s gin

RECIPE
Working in batches if necessary,

purée the watermelon in a blender or
food processor and press the purée
through a strainer. You’ll need about 4
cups of juice — it’s fine if there’s some
pulp in the juice. Chill.

Put the lemon juice, simple syrup
and mint in a 3-quart serving pitcher or
a punch bowl and mash the mint
thoroughly with a muddler or the back
of a wooden spoon. Add about 4 cups
of ice, the gin, and the watermelon
juice and stir.

Serve in glasses over ice. Garnish
with mint or a slim slice of watermelon.
— Recipe from finecooking.com

You don’t need a private rooftop terrace to create an upscale party experience

at home. Some frugal purchases and dining help from local businesses

wil l give you the tools needed for a relaxing evening with friends.
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✯who reads

ELITE?
Fort Bragg leaders play key roles 
in Iraq and Afghanistan. Where 
they go, Elite goes with them. 

So who does  
Elite Magazine reach?  
Thirteen thousand key influencers and 
their spouses in the Fort Bragg region.
•	 Area business owners – CEO, CFO, directors
•	 Military members – field grade officers and above
•	 Department of Defense civilians – senior 

leadership at Fort Bragg and throughout the Army
•	 Defense contractors – CMO, CEO, COO 
•	 Government Officials – state and federal level
•	 Select members of the Braxton Bragg chapter of 

AUSA and N.C. Defense Business Association

Elite 
Magazine 
Distribution
10,000 copies 
printed monthly.
The majority are direct mailed
by USPS to Cumberland and 
Moore counties, including Fort 
Bragg, as a free subscription 
after opt-in request.

•	Master sergeant and above
•	Addresses on Fort Bragg
•	APO addresses in 

U.S. and abroad

Free–standing rack
locations in Cumberland
and Moore Counties
and Fort Bragg, JFK Warfare
Museum and the Airborne and
Special Operations Museum 
adjacent to N.C. Veterans Park.

Event distribution
•	 Dogwood Festival
•	 Stoneybrook Steeplechase
•	 West Point Society Dinner
•	 Military symposiums & expos
•	 Military Spouses meetings
•	 Other audience 

appropriate events
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✯why

ELITE?
Elite is aimed at career military personnel and senior 
federal civilian workers – people with buying power. They 
are looking for new homes, cars and fashion plus the best 
education, vacations and ways to spend precious family 
time. Elite shows life and interests, in and out of uniform.

Affluence

The economic impact of Fort Bragg can be measured in the billions. As other communities shrink, 
Fort Bragg is growing. More than $1.3 billion in construction projects are under way or planned.

• Officers 
A major with 10 years experience earns a 
base pay of about $75,000 annually
Elite targets officers, major and above.

• NCOs 
A master sergeant with 10 years experience 
earns a base pay of about $47,500 annually.
Elite targets senior non-commissioned officers.

•Civil service 
A GS-14 employee earns anywhere between  
$84,697 and $110,104 annually. 
Elite targets senior civilian employees.
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“To this day, I say I accepted the job, I 

didn’t want the job. ...I did something 

good for our men and women in uniform”

– Retired Gen. Hugh Shelton, November 2010 Elite

Influence
Forces Command is here,  
managing the bulk of Army units who go to war. 

Fort Bragg leaders make decisions that affect  
nearly 1 million people in the Army.  
Think of it as the home office for the Army’s 
conventional land and special operations forces; 
Army Green Berets, Rangers and other elite groups. 

Fort Bragg grooms the U.S. military’s next  
household names,  
including Retired Gen. Hugh Shelton and  
Gen. David Petraeus and the world’s first female 
four-star general, Gen. Ann Dunwoody. You 
can reach tomorrow’s leaders today.
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Power players are 
the people to know
Civilians making a difference – for military families, in 
their communities and, sometimes, around the world

Lifestyles
Fascinating people. Places to visit. Things to do.

Follow the footprints 
in the Sandhills
People who once called Fort Bragg 
home, where are they now?

Business news to use
Trends to watch. Company profiles. Contracts and contacts.

Find these

Features
in every issue

Editorial

Themes
2012
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“The bronzed hands on the wall, that
idea actually came from an image
that we found when we were doing

original research. We had an image of
the swearing-in ceremony, dozens of
young men and women with their
hands raised, taking the oath. ... ”

Sal Musarra, project manager for North
Carolina Veterans Park
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on the cover
From the soils of North Carolina, the state’s firstveterans park opens in downtown Fayetteville. 8
Art in the park: The life of a veteran told in sevensculptures. 10

The things they carried: More than handprints —artists gather the stories, too. 16
The contractors: North Carolina granite to hometownlumber, the building of a park. 42

8

insider
Then & Now 22
Now Read This 22
Footprints in the Sandhills 23

at home
City slickers beware,
it’s the best of country living
at Carolina Equestrian
Village. 24

18
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living
The life of Henry Ford, retired Lt. Col. Henry
Ford of Raeford that is. A portrait of a man
and his cars. 28
Let’s Eat 32

all business
This Lumberton company keeps
its business under wraps. 34
Power Players 38
Home Snapshots 40
App of the Month 45

‘Imagine if you
have layers. If you

need jungle, jungle’s
underneath
the desert.’

James Rozier,
Chief operations officer,

Military Wraps

28 34 25

columns
Inside Bragg: New veterans park
completes the circle. 21

Domestic Ops: There’s something
familiar about Brenna’s new
house. 41

Combat to Corporate: As the park
opens, April Dudash is already
looking forward to Phase 2. 44

all access
We salute volunteers at the Fort Bragg
Red Cross, check in on All American Week
and have a ball with the 1st Theater
Sustainment Command. 46

sneak
peek
Check out what’s
coming next month
in the area’s premier
military lifestyle
magazine:

read it?
like it?
receive it!
Have a free copy of
Elite mailed to your
home monthly. Call
323-0701 today!

FBEliteMag.com

TECH TALK
Smartphones to
serious gaming, the
military takes tech to
the next level.

BUSINESS NC
Elite has business
news you can use:
the next big contract,
trends and the
people making
things happen in the
workforce.✯what’s inside

ELITE?

Publication dates, advertising deadlines and editorial themes are subject to change.

January  
Meet the leaders 
of FORSCOM & USARC
Ad Deadline: November 30, 2011 
Publication Date: January 1

February 
Weddings 
Ad Deadline: January 3 
Publication Date: February 1

March  
NC’s Defense Industry 
Ad Deadline: February 1 
Publication Date: March 1

April  
The Education Issue 
Ad Deadline: March 7 
Publication Date: April 1

May 
Road Trips
Ad Deadline: April 4 
Publication Date: May 1

June 
Music
Ad Deadline: May 2 
Publication Date: June 1

July 
Cuisine
Ad Deadline: June 6 
Publication Date: July 1

August  
Extreme Sports
Ad Deadline: July 3 
Publication Date: August 1

September 
Grillin’ 
Ad Deadline: August 8 
Publication Date: September 1

October 
Define Retirement
Ad Deadline: September 5 
Publication Date: October 1

November 
Hometowns
Ad Deadline: October 3 
Publication Date: November 1

December 
Holiday Traditions
Ad Deadline: October 31 
Publication Date: December 1
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All display rates include full color. 
Signed agreement is required for discounted rates and multiple insertions.

1X 3X 6X 12X

Back Cover	 $3,200 $2,800 $2,600 $2,400

Inside Front $3,100 $2,700 $2,500 $2,300

Inside Back $3,000 $2,600 $2,400 $2,200

Full Page $2,700 $2,300 $2,100 $1,900

Half Page $1,500 $1,300 $1,200 $1,100 

Quarter Page $1,100 $900 $750 $575

Third Page Vertical $1,250 $1,000 $800 $700

Eighth $700 $550 $450 $325

Directory $200 $150 $125 $75

Rates

Ad Specs

Full Page 

Quarter 
Page

Third 
Page 

Vertical

Eighth Page 

Half Page 
Vertical

Half Page - Horizontal
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Bleed Area - 4.25" x 11.25"
Safety Area - 3.5" x 10.25"

Bleed Area - 8.75" x 5.65"  
Safety Area - 7.25" x 5.125"

Bleed Area - 3" x 11.25"
Safety Area - 2.25" x 10.25" 

Bleed Area - 8.75" x 11.25"
Safety Area - 7.25" x 10.25" 

Non-Bleed  
3.5" x 4.875"

Non-Bleed 
3.5" x 2.25"

Download Template Here Download Template Here

Download Template Here

Download Template Here

http://marketplace.fayobserver.com/ratecard/EliteBleeds/2Elite_Full_ex.pdf
http://marketplace.fayobserver.com/ratecard/EliteBleeds/2Elite_Full_ex.pdf
http://marketplace.fayobserver.com/ratecard/EliteBleeds/3Elite_Half_Horizontal_ex.pdf
http://marketplace.fayobserver.com/ratecard/EliteBleeds/3Elite_Half_Horizontal_ex.pdf
http://marketplace.fayobserver.com/ratecard/EliteBleeds/3Elite_Half_Horizontal_ex.pdf
http://marketplace.fayobserver.com/ratecard/EliteBleeds/3Elite_Half_Horizontal_ex.pdf
http://marketplace.fayobserver.com/ratecard/EliteBleeds/5Elite_Third_Vertical_ex.pdf
http://marketplace.fayobserver.com/ratecard/EliteBleeds/5Elite_Third_Vertical_ex.pdf


Contact:
For more information about advertising in this 
magazine, contact your sales representative.

Tel: (910) 609-0657 • Fax: (910) 323-1451 
458 Whitfield St., Fayetteville, NC 28306

Advertisement. To opt out receiving fax or e-mail, call: (910) 609-0657
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